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TODAY’S PRESENTATION

1. .BRAND TLD STATUS
2. WHY .BRAND TLD?
3. Q&A



THIS WILL BECOME THE 
MOST POWERFUL 

SYMBOL IN GLOBAL 
DIGITAL
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.brand TLD Status







BANKS AND FINANCE



INSURANCE



RETAIL



MEDIA



SPORT



TECH



AUTOMOTIVE



.brands are being used in 3 main ways
1. Microsites 
2. Full transitions
3. Vanities



Microsites
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MICROSITES
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MICROSITES
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Full Transition
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Vanity URLs



HOME.BRAND REDIRECTION

Today’s direct navigation

MLB.COM



HOME.BRAND REDIRECTION

Today’s direct navigation

MLB.COM HOME.MLB

ADDITIONAL entry point, 
same content

Sets the context for future 
engagement



NEW home.brand industry standards :

 home.nfl www.nfl.com
 home.mlb www.mlb.com
 home.chase www.chase.com
 home.cisco www.cisco.com
 home.ford www.ford.com
 home.shell www.shell.com
 home.sky www.sky.com

HOME.BRAND REDIRECTION



careers.ford redirects to

VANITY URL

http://corporate.ford.com/careers.htmlford.co
m/jobs

http://www.google.com/blog
https://www.ford.com/jobs


surface.microsoft redirects to

VANITY URL

https://www.microsoft.com/en-ca/surface

http://www.google.com/blog
http://https/www.microsoft.com/en-ca/surface


sonicare.philips redirects to
VANITY URL

http://www.usa.philips.com/c-m-pe/electric-
toothbrushestup.orange.com/en

http://www.google.com/blog
http://www.usa.philips.com/c-m-pe/electric-toothbrushestup.orange.com/en


go.sky redirects to

VANITY URL

http://go.sky.com/

http://www.google.com/blog
http://go.sky.com/


BEFORE = www.facebook.com/audi

NOW = facebook.audi

SOCIAL REDIRECTS

http://www.facebook.com/audi
http://www.facebook.audi/


BEFORE = www.twitter.com/audi

NOW = twitter.audi

SOCIAL REDIRECTS

http://www.twitter.com/audi
http://www.facebook.audi/


Copyright © 2016 Neustar, Inc. All Rights Reserved 37



YANKEES.COM
NEWYORK.YANKEES.MLB.COM



YANKEES.COM 
(IDENTITY)

Copyright © 2015 Neustar, Inc. All Rights Reserved

NEWYORK.YANKEES.MLB.COM
(CONTENT LOCATION) 



40

BRAND.COM
OR

<EVERYTHING>.BRAND

(GIVING YOUR DIGITAL CONTENT 
ITS OWN IDENTITY)
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mlb.com
(and other owned 
digital properties)TODAY’S 

DIGITAL
MODEL 



mlb.com
(and other owned 
digital properties)

everything.mlbTOMORROW’S 
DIGITAL
MODEL 



NEWYORK.YANKEES.MLB.COM

YANKEES.COM
& 

YANKEES.MLB



FOOTBALL.NIKE

DE UK US ES JP



FOOTBALL.NIKE

DE UK US ES JP

MONDAY TUESDAY



FOOTBALL.NIKE

DE UK US ES JP

ENGLISH SPANISH
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SEARCH.NEUSTAR
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go.aaa/23xd
smartcityOH.aaa

DATA.NEUSTAR
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TKIRSCH@REGISTRY.NEUSTAR
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HOME.NEUSTAR



why.brand ?



Why .brand?

Our Message
Use .brand to tackle the five

giant issues facing digital today
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1. WEBSITES ARE NO 
LONGER CAPABLE OF 
NAVIGATION
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WHAT WE THINK WE LOOK LIKE
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WHAT WE THINK WE LOOK LIKE
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2. INEFFICIENT CALLS TO 
ACTION 
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OUR CALL TO ACTION MESS

1. www.ibm.com
2. www.ibm.com/product
3. www.ibm.es/product 
4. New microsite(s)
5. #ibmproduct
6. facebook / other social media
7. IBM App
8. Email Us
9. Call Us
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3. EXPONENTIAL GROWTH IN 
PAID SEARCH
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Expenditure in Paid Search in 2016 was;

• 47% of the average digital budget

• 14% of the average TOTAL marketing budget

INCREASED COST



First Organic Result 



Nov 2015 – OFCOM, the UK Telco Watchdog



4. WE STILL CAN’T MEASURE 
LEAKAGE



Not you!



5. SPEED, SPEED, SPEED
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Yankees Website

Method DestinationPath

mlb.com

yankees.com
& 

yankees.mlb

Search
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Yankees Website

mlb.com

yankees.com
& 

yankees.mlb

Method DestinationPath

1
2

Search
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Yankees Website

mlb.com

yankees.com
& 

yankees.mlb

Method DestinationPath

1
2

1 2 3

Search
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Yankees Website

mlb.com

yankees.com
& 

yankees.mlb

Method DestinationPath

1
2

1 2

1

3

Search



Key Lesssons
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DOMAIN 
NAMES

CUSTOMER 
EXPERIENCE
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DOMAIN 
NAMES

DIGITAL 
NAVIGATION
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YOU COULD 
CREATE 

IPAD.APPLE

CUSTOMERS 
CAN FIND 

WHAT THEY 
WANT
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SECURITY / 
DNSSEC

IMPROVED 
RETURN 

FROM YOUR 
ADVERTISING 

SPEND
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WEBSITES HOLISTIC 
DIGITAL 

PRESENCE



Copyright © 2016 Neustar, Inc. All Rights Reserved 80

TRANSFORMATION
QUICK WINS 

SOCIAL MEDIA

CAMPAIGNS
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HOSTING IDENTITY
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TRUST FLEXIBILITY
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IF IT ENDS IN 
.BRAND ….

INTUITIVE 
RECALL
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MUCHAS GRACIAS!!!

@TonyPKirsch
tkirsch@registry.neustar
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